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Superbrands Romania Voting Process Has Ended.

The voting lists were collected at the beginning of August.
Superbrands Romania Started a New Phase of the Programme.
The voting lists were sent to Nielsen, which will process and
tabulate the council’s scores.

Meet the 2008 Business Superbrands Council Members!

The Business Superbrands Romania Council is featured on
www.superbrands.com/ro

Superbrands Programmes in Important Stages!
Superbrands Sri Lanka launches Business Superbrands Volume
One.

32 Business Superbrands are featured in the book that is to be
launched in August 2008.

Superbrands Mexico finalized the third volume of Mexico’s
Greatest Brands book.

45 brands were selected and agreed to be featured in this
year’s book.

Superbrands India has finalized the fourth Superbrands book, the
second Business edition.

The book will be launched by India’s former Deputy Prime
Minister Shri L. K. Advani in New Delhi.

Superbrands East Africa will unveil the first Superbrands East
Africa book.

The event will take place on August 14th, 2008.

Newsletter - August 2008

Extra, Extra, Read all about it! Celebrate
with us the longevity of four notable

Superbrands!

Vogue once claimed that “if it wasn't in VOGUE, it wasn't in
vogue.” Ladies tend to still agree with it.

This 2007/2008 Coolbrand UK glamorously presented the
changing roles of women over the years.

This year’s Tour de France has just ended. Have you gotten the
inside scoop from L’Equipe?

L’Equipe, one of France’s Grandes Marques, is closely linked to
the history of cycling.

The Economist - Not read by millions of people. So they say.
The Economist has been recently named a 2008 Business
Superbrand UK.

On a daily basis, The New York Times reports all the news that's
fit to print.

According to the Bonnie Goebert Company, this American
Superbrand has extremely loyal readers.

Did You Know...

Things You Might Not Know About Superbrands

What do Charlie Chaplin, apples and wounded soldiers
have in common?

As always, information and other submittals from our family of Superbrands readers are most welcome!

SUPERBRANDS ROMANIA

Superbrands Romania Voting Process has

ended.

The voting lists were collected at the beginning of August. All
21 council members were asked to assess each brand
considering the following factors: Reputation & Prestige,
Quality, Reliability & Trust, and Distinction. The list with the
brands prepared by Nielsen, Superbrands partner of the
Romanian programme, included approximately 1000 relevant
brands for 34 business categories.

Superbrands Romania Started a New Phase of

the Program.

The voting lists were sent to Nielsen, Superbrands Romania’s
partner in implementing the program, which will process and
tabulate the scores the council members have allocated to each
brand.



Business Superbrands Romania Council Members Featured on www.superbrands.com/ro.
In order to present you the distinguished personalities of the new Romanian Business Superbrands Council, we posted on our new
Superbrands Romania website a brief presentation with photo of each Council member.

SUPERBRANDS INTERNATIONAL

Superbrands Programmes in Important Stages!

Superbrands Sri Lanka Launches Business Superbrands Mexico Launches Mexico’s Greatest
Superbrands Volume One. Brands.
. Following the Superbrands Mexico has

development of the first finalized this year’s
Superbrands Programme Mexico’s Greatest Brands
in 2007, Sri Lanka has ] book with the release of
reached the final stage @l the third Volume on July
of the 2008 Business 29th. Following the
Superbrands validation of Mexico’s
Programme. The top Council, which comprised
scoring brands in line 10 highly regarded

with the mentioned criteria were invited to participate in the  members of Mexican business community, 45 brands were

program. Furthermore, 32 Business Superbrands were selected and agreed to be featured in this year’s book.

featured in the publication that is to be launched in August Superbrands Mexico has already started working on the fourth

2008 at the Gala Tribute Event. Superbrands volume; the council for the Superbrands program

which is supposed to be launched in 2009 Fall is being formed.

Superbrands India has finalized the Fourth Superbrands East Africa will unveil the First
Superbrands Book, the Second Business Superbrands East Africa Book

Edition Superbrands East Africa will also unveil the Superbrands East
India’s fourth Superbrands book (with 74 brands) will be Africa volume 1 in a Gala Tribute Event and Award Ceremony on
launched on August 20th, 2008 by India’s former Deputy August 14th, 2008.

Prime Minister in New Delhi. In addition, Superbrands India
has started the preliminary work on the 5th book (3rd edition
of Consumer Superbrands).

Extra, Extra, Read all about it!

In this vintage issue of the Superbrands Romania newsletter, we decided to celebrate the longevity of four remarkable
Superbrands!

Yes, they’re old. Really old. However, they’ve always been in “vogue” and comprised “all the news that’s fit to print.”
Sometimes they even prided themselves that they were “not read by millions of people” with a hint to their high-quality
reporting. Printed on yellow paper, white paper, regular paper or glossy paper, the newspapers below represent internationally
the gold standard of publications.

Say stylish, culturally sophisticated women and try not to think of “Vogue.” Say “Tour de France” without mentioning
“L’Equipe.” Think “news” without the “New York Times.” Imagine high-quality analysis on international business and world
affairs and try to omit “The Economist.” It is pretty hard, isn’t it?

They have loyal, extremely dedicated readers with whom they have an intense relationship. Without these Superbrands, there
seems to be an absolute gap in their readers’ lives that no other newspaper or medium can fulfill.

Enjoy!






On a daily basis, The New York Times reports all the news that's

fit to print.
Henry Jarvis Raymond and George Jones founded The New York Times in 1851. Its
exposé of widespread corruption of the Tammany Hall Democratic organization, run
by “Boss” William Marcy Tweed, in New York City, helped to end Tweed’s hold on city
politics and became a landmark in American journalism.
. In 1896, Adolph S. Ochs, a newspaper publisher from Chattanooga, Tennessee, bought
- The Times, which was then having severe financial difficulties. He took The Times to
new heights of achievement, establishing it as the serious, balanced newspaper that
would bring readers “All the News That’s Fit to Print” (a slogan that he coined and
that still appears on the paper’s front page).
e L T — His publication would do so, he added, “without fear or favor.”Mr. Ochs introduced
T such features as The New York Times Magazine and The Book Review.
Times readers are known to have an exceptionally intense relationship with their
newspaper. Bonnie Goebert, president and owner of The Bonnie Goebert Company -
marketing research firm- said, “In over 25 years of researching loyalists in virtually
every product or service category, | have rarely encountered such a dedicated group.
Without The Times, there seems to be an absolute gap in their lives that no other
paper, indeed no other medium, can fulfill.”
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In 1880, Will Keith (WK) Kellogg went to In 1925, The Daily Telegraph became the first British newspaper
ork for his brother, Dr. John Harvey to publish a daily crossword. The world's first crossword, by
ellogg, at the Battle Creek Sanitarium. Arthur Wynne, first published in the New York World in 1913, is
hilst developing a nutritious cereal food available at http://thinks.com/crosswords/first2.htm.
or his patients in 1894, a freak laboratory ]
_accident resulted in wheat flakes. The FIUIN]

- patients loved this new flaky cereal ;
product, and demanded supplies, even after leaving the
sanitarium. Today, the Kellogg Company distributes its
products in 130 countries.
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In the largest supermarket chain in
urkey, seven Knorr items are sold
every ten seconds.

Dove Cream Bar was originally developed to heal the burns of
soldiers in war.
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